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Abstract. Finding a job for university graduates is becoming increasingly difficult, and the 
number of job opportunities available is not proportional to the number of graduates or new labor 
supply at all levels of education. This condition requires students to think more imaginatively in 
order to find opportunities and avoid unemployment, because the more developed a country is, the 
more educated its people are, and the greater the need for entrepreneurship. The purpose of this 
study is to analyze and provide evidence that there are crucial elements that influence students' 
entrepreneurial intentions. This literature review article develops a conceptual framework on 
college students' entrepreneurial intention based on the constructs of entrepreneurship education, 
peers, mindset, self-efficacy, creativity, attitude towards entrepreneurship, social media, 
entrepreneurial culture, and motivation are the elements that influence college students' 
entrepreneurial intention. According to the literature review, the nine latent constructs can be a 
benchmark for students in creating entrepreneurial intention. This study's research methodology 
and accompanying arguments can help advance the discussion in the subject of business 
management and administration. This research has important implications for future studies that 
use quantitative, qualitative, and mixed methodologies. 

Keywords: Attitude and Creativity, Entrepreneurship Education, Media Social, Motivation and 
Mindset, Self-Efficacy 

1 Introduction 

Entrepreneurship is closely related to the hunt for sustenance to make ends meet, but entrepreneurship 
encompasses more than just working for sustenance [1]. To be an entrepreneur, as we all know, one must have a 
mentality and traits that are diligent, conscientious, creative and inventive, innovative, and risk-taking [2]. Given 
that Indonesia is a developing country with a growing population, finding a job is becoming increasingly difficult, 
while job prospects are becoming scarce [3]. University grads are having a harder time than ever finding work, 
and that trend is expected to continue since the number of available jobs is not keeping pace with the growing 
pool of college grads and other potential workers [4]. This situation is exacerbated by the Indonesian population's 
lack of interest in entrepreneurship, which is still low at around 3.1 percent when compared to other countries. 
This statistic implies that the lower the number of entrepreneurs, the more limited the employment alternatives, 
and thus the higher the unemployment rate [5]. This is consistent with the situation in Indonesia, which has a very 
limited number of companies, which implies that the unemployment rate will increase [6]. According to the 
Badan Pusat Statistik (BPS), the number of unemployed people in Indonesia reached 9.1 million in August 2021 
[7]. In addition, the COVID-19 epidemic has resulted in significant economic losses [8], especially in trade [9]. 
Of course, this has a significant impact, such as reduced employment, many layoffs in various organizations, 
decreased import and export activities, and an impact on inflation [10]. 

This condition requires students to think more imaginatively in order to find opportunities and avoid 
unemployment, because the more advanced a country is, the more educated its people are, the more the need for 
entrepreneurship will be felt. Given the importance of entrepreneurship education for society, especially 
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students, the Director General of Higher Education as a body that regulates education at the tertiary level, 
implements an entrepreneurship course program that must be followed by students in all majors. 
Entrepreneurship education is expected to include not only the requirements for conducting lectures, but also 
social and economic perspectives [11] [12] [13]. The social method is a method where students can develop jobs 
for the surrounding community after graduating from college. While the economic strategy is that with 
entrepreneurship, one can earn income for himself, others, and the government [14]. 

One of the elements that affects a country's rate of entrepreneurship growth is the role that colleges play in 
teaching entrepreneurship [15]. Universities should provide as many opportunities as possible for students to 
develop into individuals with trusted integrity who can be entrepreneurial, communicate, collaborate, and have 
an entrepreneurial personality [16]. Almost all universities in Indonesia have made entrepreneurship a 
compulsory course for students [17]. Because the ideals of DIKTI are so close, students are now expected to be 
interested in trying entrepreneurship and be able to face the risks they have to face, such as uncertain income, 
the threat of not getting a return on investment, having the courage to work hard, working hours that may be 
longer, and a quality of life that is still low until they succeed [18]. Because intention can be interpreted as a 
person's pleasure or intention in entrepreneurship. Intention in entrepreneurship does not always develop 
automatically at birth or grow and develop by itself, but there is a push that affects a person. 

Entrepreneurship education, peer group, entrepreneurial mindset, self-efficacy, creativity, attitude towards 
entrepreneurship, social media, entrepreneurial culture, and motivation are elements that influence students' 
entrepreneurial intention. Many of these factors have been studied in national and international journals. 
However, their findings are inconsistent or contradictory. One of the objectives of this study is to re-summarise 
their findings in propositions to make it easier for readers to find literature on similar topics. However, the 
literature we present will fully establish significant and positive propositions. The reason is related to the 
sustainability of the review in future studies that can be further substantiated and developed on specific units of 
observation and units of analysis. This means that the quality of our literature review can bridge new findings in 
the future on what factors can influence student entrepreneurship, in addition to entrepreneurship education, 
peer group, entrepreneurial mindset, self-efficacy, creativity, attitude towards entrepreneurship, social media, 
entrepreneurial culture, and motivation. In the end, each student will explore the meaning of good 
entrepreneurship and become a positive life barometer. In essence, someone who is interested in 
entrepreneurship will be more active in finding and utilising business opportunities by optimising their potential. 
As a result, the limited number of job prospects available can lead to or encourage the tendency of students as 
job seekers to become job producers. So that in the future, many college graduates who are capable of 
entrepreneurship will be more interested in becoming entrepreneurs who think about how they can create jobs 
and pay other people, rather than just becoming workers and receiving salaries commensurate with their 
academic degrees after graduating from campus [19]. Clearly, this is a potential in opening a new phenomenon 
about the nature of entrepreneurs who have a great obligation as a useful person for family, environment, nation 
and state. 

2   Method 

The research method was conducted in three stages (figure 1). The first step was to collect and then review 
the available literature and research. All reference articles were retrieved from Google Sholar sources. We 
obtained 129 potential article data. Next, the data was carefully examined. Finally, we only used a total of 94 
articles for reference as they were considered most relevant to the study topic, and the valid findings were 
incorporated into the research framework. Third, instrument development. This stage involved detailing all the 
variables and describing the developed measurement items. Given that this study uses a literature review 
approach, this study activity analyses a previous research to present the results into a new and specific concept 
that is part of the scientific field. In the current study, it is entrepreneurship. In addition, the content in this 
literature review is an explanation or discussion of one of several theoretical dimensions of a research finding or 
topic. From the explanation of the dimensions of these theories, we make it the basis of the framework in 
making the current research activities. In addition, this study is also an interpolation of results from previous 
research or first-time research on the topic of entrepreneurship published recently. Thus, this study is very 
strong argumentatively in re-presenting the results of previous similar research in addition to its validity and 
reliability. 

 

 
Figure 1. Research Method 
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The authors used search terms such as "education and students’ entrepreneurial intention", "peer group and 
students’ entrepreneurship intention", "mindset and students’ entrepreneurial intention", "self-efficacy and 
students’ entrepreneurial intention", "creativity and students’ entrepreneurial intention", "attitude and students’ 
entrepreneurial intention", "social media and students’ entrepreneurial intention", "culture and students’ 
entrepreneurial intention", and "motivation and students’ entrepreneurial intention" when collecting relevant 
literature and research. In this study, we used a hybrid search strategy consisting of the use of keywords and 
snowball technique. All papers that met the inclusion criteria were examined critically by the authors, who then 
summarized the paper's major hypotheses and results. After this, the conceptual research model depicted in 
figure 2 was created. 

 

 
 

Figure 2. Conceptual Model  

3  Result and Discussion 
3.1  Entrepreneurship Education and Students’ Entrepreneurial Intention 

Entrepreneurship education has become a hot topic in the economic debate, attracting the attention of 
academics working in the field. All educational activities that aim to develop students' entrepreneurial intentions 
include entrepreneurship education [20]. Students can enhance their entrepreneurial awareness and skills 
through entrepreneurship education, in addition to pursuing alternative careers such as entrepreneurship [21]. 
Additionally, [22] propose a number of interpretations of the concept of entrepreneurship education as teaching 
and learning activities that might influence business attitudes like autonomy, creativity, innovation, or risk-
taking, as well as the formation of businesses. Teaching students to think like business owners is one way to 
improve their managerial abilities [23]. The university's entrepreneurship education program, especially in 
entrepreneurship classes, gives students the tools they need to start their own businesses. This data points to a 
correlation between entrepreneurship courses and the desire to start a business [24]. 

Proposition 1: Entrepreneurship education leads to students' entrepreneurial intention 

3.2  Peer Group and Students’ Entrepreneurial Intention 

The influence of peer groups on a person's thought process is extraordinary, therefore one must be able to 
determine who to be friends with, with an environment that will lead to positive or negative directions. In the 
campus environment, students generally group and hang out, especially with friends from the same study 
program. This dominating environment will distinguish the minds of students. There are significant differences 
in entrepreneurial mindset between groups of business and non-business students which lie in two elements of 
entrepreneurial mindset, namely the habit of leading oneself and the habit of creativity [25]. This is because 
people are more likely to follow the lead of their peers who also pursue entrepreneurial endeavors. [26] 
discovered that groups can offer both positive and negative reinforcement, including in the realm of business 
startup. Peer groups are often considered to have value-relevant implications for individual behavior as a social 
environment. It has been assumed for a long time that a person's daily experiences, behaviors, and activities are 
influenced by their social environment [27]. There is a positive relationship between peer groups and individual 
intentions, according to preliminary research and empirical evidence [28]. Peer groups, which consist of people 
who share similar interests and goals, are the second most important environment after the family [29]. 
Individuals experience a sense of belonging, worth, and respect in their social relationships with their peers 
because of the support and resources they receive from their peers through interpersonal interactions [30]. For 
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example, emphasizing the importance of peer support and tutor engagement in students' entrepreneurial 
intentions in a previous study [31]. Furthermore, [32] stated that one's intention to become an entrepreneur is 
influenced by peer groups. 

Proposition 2: Peer group leads to students' entrepreneurial intention 

3.3  Entrepreneurial Mindset and Students’ Entrepreneurial Intention 

[33] define entrepreneurial intention as the awareness of an unfulfilled need for professional change. 
According to research [34], aspiring entrepreneurs are more likely to seek for, evaluate, and act upon novel 
opportunities when they have access to appropriate planning, organization, process, and material resources. 
Previous studies have shown a correlation between aspiring entrepreneurs and actual business owners [35] [36] 
[37] [38]. The term "entrepreneurial attitude" describes a person's dedication to starting and running their own 
business [39]. An entrepreneurial mindset is characterized by a propensity for risk-taking, a strong drive for 
achievement, a desire to launch a new venture, and the ability to conceptualize, plan, and execute initiatives to 
achieve entrepreneurial objectives [40]. [32] studied the effects of an entrepreneurial mentality on the intention 
to start a business among vocational students in Indonesia. The mindset of an entrepreneur is one that is 
cultivated over time and practiced regularly [41]. 

Proposition 3: Entrepreneurial mindset leads to students' entrepreneurial intention 

3.4  Self-Efficacy and Students’ Entrepreneurial Intention 

Self-efficacy is a person's perception of their ability to function under certain conditions; it is related to the 
belief that a person has the ability to perform the expected activities [42]. Lack of confidence in facing 
competition is a barrier for students to start entrepreneurship, but if students have strong self-efficacy with 
knowledge and experience of entrepreneurship training, it is expected to encourage entrepreneurial intentions 
[43]. Entrepreneurial self-efficacy is a term used to describe a person's intention to pursue a career. Self-efficacy 
is very important, and many other studies imply that entrepreneurial self-efficacy is an important element that 
has a positive and significant impact on entrepreneurial intention [44] [45] [46]. Entrepreneurial self-efficacy 
has a significant impact on entrepreneurial intentions [47]. There is a positive relationship between 
entrepreneurial self-efficacy and students’ entrepreneurial intention [48]. Furthermore, [49] state that a person's 
entrepreneurial self-efficacy is an important component in predicting their entrepreneurial intentions. 

Proposition 4: Self-efficacy leads to students' entrepreneurial intention 

3.5  Creativity and Students’ Entrepreneurial Intention 

Creativity is an important part of an individual's information function because it can develop new and useful 
ideas by utilizing the right information and knowledge [50]. Creativity is defined as a person's capacity and 
talent [51]. Researchers have long recognized that creativity is essential to the success of entrepreneurs, and that 
entrepreneurship is, at its core, a creative endeavor [52] [53]. Similar results were discovered by [54] in their 
study of creative and entrepreneurial vigilance among Chinese college students. Moreover, a recent survey of 
390 college students in Pakistan found that creativity significantly affects the connection between 
entrepreneurial desire and entrepreneurial intention [55]. According to research conducted by [56] on 
undergraduate business students, individuals with higher levels of creativity had a greater likelihood of 
becoming entrepreneurs. The impact of originality and TPB on the drive to start a business was investigated by 
[53]. They discovered that creative people can develop a positive mindset and self-assurance necessary for 
success in the business world. Furthermore, [57] investigated the relationship between attitude, subjective 
norms, and perceived behavioral control in a sample of 1,178 Spanish college students and found that those with 
a higher level of creativity were more likely to have an entrepreneurial mindset. Many prior research has found a 
causal connection between innovative thinking and starting a business. Therefore, we anticipate that originality 
will positively affect the drive to start a business. 

Proposition 5: Creativity leads to students' entrepreneurial intention 

3.6  Attitude and Students’ Entrepreneurial Intention 

Attitude refers to a person's mental or emotional readiness to take action towards something right [58]. 
Furthermore, attitude can be interpreted as something that is learned and how individuals react to experiences 
and choose what they want in life, both positive and negative [59]. According to [60], attitudes are substantially 
related to personal intentions, which lead directly to behavioral intentions. [60] provide additional insights into 
how individual attitudes and intentions can be shaped and influenced to participate as entrepreneurs. In other 
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words, people create businesses based on their reactions to other people's attitudes, both positive and bad [61]. 
According to the findings of [62], university students have a favorable attitude towards entrepreneurial 
intention. Another study, [63] found that students at the United States International University (USIU) in Africa 
have a good and significant attitude towards entrepreneurial intentions. Furthermore, similar research was 
conducted by [64] and found that Muslim undergraduate students who took entrepreneurship courses at USIU 
had a good and significant attitude towards entrepreneurial intentions. If students have a positive attitude 
towards entrepreneurial activities, they are more likely to become entrepreneurs [65]. University graduates are 
known for their entrepreneurial outlook [66]. 

Proposition 6: Attitude leads to students' entrepreneurial intention 

3.7  Media Social and Students’ Entrepreneurial Intention 

Consumers and businesses use social media to share text, images, audio and video content with each other 
and with companies [67]. Social media provides a breakthrough in changing the mindset of students towards 
entrepreneurship, reducing the risk of failure and making it easier to sell goods more widely without incurring 
large costs [68]. Students who want to become successful entrepreneurs must be able to develop their networks 
and become more adept at interacting via the internet [69]. The use of social media has a good and considerable 
impact on entrepreneurial creativity [70] [71] [72] [73]. Students who can use social media effectively can 
develop strong intentions in entrepreneurship [68]. The use of social media is positively correlated with students' 
entrepreneurial intentions [69]. The importance of social media in improving company performance is 
increasingly widely recognized [74]. Small businesses can use social media to change the way they 
communicate with customers, sell products and services, and connect with clients to build positive relationships 
[75] [76] [77]. Based on these studies, we anticipate that social media will have a favorable impact on students' 
entrepreneurial intentions. 

Proposition 7: Media social leads to students' entrepreneurial intention 

3.8  Entrepreneurial Culture and Students’ Entrepreneurial Intention 

One of the most pressing topics in the study of entrepreneurship is how to foster an entrepreneurial mindset 
among college students. The term "entrepreneurial culture" refers to a group's or an individual's propensity for 
engaging in and fostering practices that foster invention and originality [78]. Students' sense of agency and 
originality benefit from an institutional culture that encourages and celebrates entrepreneurial endeavors [79]. It 
also entails teaching students that they would be better off becoming business owners than employees [80]. The 
premise that an entrepreneurial culture might increase the desire to become an entrepreneur is supported by a 
large body of study and empirical evidence [81] [82] [83] [84]. 

Proposition 8: Entrepreneurial culture leads to students' entrepreneurial intention 

3.9  Motivation and Students’ Entrepreneurial Intention 

The term "motivation" refers to the internal drive that people have to learn something new, and it is most 
commonly used in the context of inspiring students to learn [85]. The term "motivation" refers to a person's 
inner drive to perform an activity to the best of their ability and to realize their own personal goals [86]. 
Individual aspirations and confidence in one's own abilities are the driving forces behind any successful 
business venture [87]. A driven individual has a greater chance of survival and is more likely to have the 
resources to combat the harsh competition that inevitably arises when launching a new venture [88]. Previous 
studies have shown that inspiration can have a positive and significant effect on students' propensity to pursue 
entrepreneurship [89]. Student motivation is a key aspect in determining whether or not they will pursue 
entrepreneurial opportunities [90]. Individuals who intend to become entrepreneurs and are motivated to do so 
will gain valuable experience through these unintended channels [91], because at least someone or student will 
have knowledge about how to run a company, face business challenges, sell products or services, access finance, 
and so on [92] [93] [94]. 

Proposition 9: Motivation leads to students' entrepreneurial intention 

4 Conclusion 

The influence of entrepreneurship education, peer group, mindset, self-efficacy, creativity, attitude towards 
entrepreneurship, social media, entrepreneurial culture, and motivation on students' entrepreneurial intention has 
been identified in this study, with all components showing significant findings. Nine variables and propositions 
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are still rare to find in one research model. As a result, this study is unique in academia as it offers a conceptual 
framework for research. Given the impact of the changes of the industrial revolution 4.0, the topic of 
entrepreneurship is very interesting to research due to its dynamic nature and adapting to environmental 
changes. For example, the benefits of social media cannot be ignored as an important role that can help someone 
develop their business goals or entrepreneurial intentions. As we know, social media is almost inseparable from 
students' lives. Social media can also be used to communicate, have fun, and even show off or maintain prestige. 
On the other hand, college students who are highly educated will realize and consider that social media can help 
run a business without requiring a large investment. As a result, social media serves as a catalyst to increase 
entrepreneurship. Both the research strategy and supporting arguments presented in this study contribute to the 
ongoing dialogue on the topic of corporate management and administration. The findings of this study have 
significant bearing on quantitative, qualitative, and mixed-methods research moving forward. 

On the other hand, student entrepreneurship can make a significant potential contribution to the field of 
management and business administration studies by way of innovation and creation. Student entrepreneurship 
encourages new innovations and creations in business. Students who run their own business can face challenges 
and solve problems in new and creative ways that can contribute to the field of management and business 
administration studies. Furthermore, it is about hands-on practice. Student entrepreneurship provides an 
opportunity for students to put the knowledge and skills learnt in class into practice in real life. This helps 
students understand more deeply about how businesses are run and how to solve problems that arise. Then 
networking opportunities. Student entrepreneurship also provides opportunities for students to build networks 
and connections in the business world. By joining the entrepreneurship community, students can meet 
successful business people and entrepreneurs who can provide new knowledge and insights in the field of 
management and business administration studies. And last but not least, improving leadership skills. Through 
the experience of running their own business, students can improve their leadership skills, time management, 
decision-making, and other skills needed in business. This can make a positive contribution to the field of 
management and business administration studies. Thus, student entrepreneurship has the potential to make a 
positive contribution to the field of management and business administration studies by bringing innovation, 
practical experience, networking opportunities, and leadership skills development. 

As a complementary note to the results of this study, an implication. The managerial implication of this 
study is none other than the involvement of the role of lecturers should encourage students to develop their 
entrepreneurial abilities both in classroom learning and in organisations. As a result, in order to commercialise 
new ideas through product development, it is expected that students with a greater level of entrepreneurial 
awareness will foster an entrepreneurial mindset and think more imaginatively. They can start businesses and 
generate employment opportunities. 
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